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“Bad officials are elected by

good citizens who do not vote.”

—Andrew Lack

Many times in our magazine, you will see 

articles that encourage our readers to prepare for

the future. Sometimes that takes the form of 

preventive maintenance; other times tax pre-

paredness, but the precept is the same: do your

homework and be prepared.

Every four years, we in this country have the honor and respon-

sibility to elect a person to the single most influential position of author-

ity in the world. The President of the United States of America has

power that is unprecedented in history. The decisions he makes

during his four years in office will affect the futures of our businesses,

our families, and our grandchildren. Yet, how many take the time to

“do their homework and be prepared?”

This is not an easy task. Many believe that the media are no longer

the unbiased reporters of news and events they once seemed to be, or

at least claimed to be. The Internet and wireless communication tech-

nology, rather than allowing for a more informed populace, offers a con-

duit for misinformation and outright lies. In short, everyone has an agen-

da, which makes the truth a little harder to get to. But, it can be

found, and words eventually find themselves the proof of integrity; the

talk either equals the walk or it doesn’t. After all, the candidates for

President haven’t been exactly under a rock for the last thirty years.

According to U.S. Census figures, 85.5% of registered voters

voted in the 2000 presidential election. But a troubling statistic is that

of the approximately 186 million U.S. citizens 18 and over who were

eligible to vote, only 129 million registered. That means that only 59.5%

of those who had the constitutional right to vote actually did. Four

in ten chose not to vote.

How important is that? A popular Internet piece puts forth this food

for thought: In 1960, Richard Nixon lost the Presidential election to

John F. Kennedy by less than one vote per precinct. 

The ability to elect our governing officials is too important a free-

dom to be held lightly. We at Cleaner Times urge you to do your

homework and learn about the candidates and issues that are impor-

tant to you. Then do the right thing—get out and vote!

Industry Calendar 2004

Oct. 14–16 International Kitchen Exhaust
Cleaning Association (IKECA) Fall Tech-
nical Education Seminar, Fort Worth, TX.
For more information, visit www.ikeca.org,
or call IKECA Headquarters, at 202-
393-5955.

Oct. 17–20 National Association of Con-
venience Stores (NACS) Convention and
Exposition, Las Vegas, NV, 703-684-3600.

Oct. 21–23 National Air Duct Cleaners
Association (NADCA) Fall Technical Edu-
cation Seminar, Houston, TX. For more
information, visit www.nadca.com, or call
NADCA Headquarters, at 202-737-2926.

Oct. 31–Nov. 2 CETA PowerClean 2004,
Hyatt Regency and Albuquerque
Convention Center, Albuquerque, NM,
800-441-0111, email: carol@ceta.org.

Nov. 6–7 PWNA Kitchen Exhaust and
Wood Boot Camps, Courtyard by
Marriott, 800 Lake Cook Rd., Deerfield,
IL, 847-940-8222. To register, contact
PWNA at 800-393-7962 or www.pwna.org
or email pwnahq@aol.com.

Nov. 16–19 ISSA/INTERCLEAN’s
Tradeshow, New Orleans, LA, email:
info@issa.com.

Dec. 2–4 NACE’s Corcon 2004, confer-
ence on corrosion, New Delhi, India,
email: nace@bol.netin or niisnorth@
rediffmail.com. 

2005

Jan. 23–26 SSPC Pace conference and
exhibit in Las Vegas, NV, for more infor-
mation visit, www.pace2005.com.

Feb. 14–17 The Rental Show, Mandalay
Bay Convention Center, Las Vegas, NV,
www.ararental.org/RentalShow/
default.asp.

Mar. 9–11 Role of Warnings and
Instructions Course for more information
visit http://epdweb.engr.wisc.edu/
webgo37.

Mar. 16–19 PWNA 2005 Convention,
University Plaza Hotel, Columbus, OH,
800-393-7962, www.pwna.org.

Apr. 12–13 BHR Group Third Inter-
national Conference on Water and
Wastewater Pumping Stations, Cranfield,
UK www.bhrgroup.co.uk/.

Aug. 21–23 WJTA Convention, Houston,
TX, Marriott Houston Westchase Hotel
(formerly Adam’s Mark Hotel), 314-
241-1445, www.wjta.org.
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